Y Ince we were teenagers, my twin
_' mm who is creative,
scrappy, and a little stubborn, has
developed a habit of turni everyday
trash into treasures, She’s made fake
nails from bits of plastic water bqttles,
handbags from grocery bags, holiday
decorations from discarded yarn and
fabric, and jewelry from ol1q card-

board, clay, and meta]_ She has

always been good at inventing the
new from the olq_

Looking at her
creative work now,
I see that her art
foreshadows
broader shift in
the fashion and
jewelry indus-
tries. We are
now living in

a moment
Where reuse,
recycling, and
reinvention

are more thay
quaint ideals;
they are eco.-

. ' world we
nherit myg be Preserved, and creative
reinventioy i part of the legacy.
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jected to grow from about USD 5.76
lion in 2023 to USD 8.69 billion by
2032.
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shiny if it won’t last; they want what’s
going to leave the oceans clean enough
to glimmer against the sun. '
According to Vogue, fast fashion-which
primarily targets younger audiences
due to its low prices—is responsible

for 10% of carbon emissions and 11.3
million tons of landfill waste each year.
However, Vogue notes that Gen Z is
leading the push for more eco-friendly
and ethical fashion choices, represent-
ing a shift in the attentionof  the
target market.

These shifts not only
reduce carbon emissions
and mining waste, but
also signal to consumers
that sustainability is in-
tegral to luxury, not

an afterthought.

My sister’s studio of upcy-

cled art is a microcosm of

how younger generations are
redefining what’s desirable. Where
older models prized pristine newness,
many younger consumers now prize
authenticity, traceability, and ecological
responsibility.

My sister often sends photos of her new
artwork to our family group chat. I'll
open my phone at 8:00 p.m. to see, I
crocheted a garland from old fabric and
stuck fall leaves on them!” or “I made
this carpet out of scrap fabric lol.” My
mom will always respond, “You should
sell that!” or “Where do you find the
time for this?” but it’s something we've
all come to admire about her.

Her creations are an act of resistance
saying “We will not discard our planet
for our vanity,” Despite the tension of
older business models, younger cre-
ators and consumers like her are push-
ing a countercurrent: Material should

programs to promote re
ponents. The narrative i$ shifting.
Material origin is beco nﬁﬂgpa:ﬁ"':df%e""j e
aesthetic. A

When I reflect on my sister’s experi-

ments, T am struck by how prescient

they are. Her side projects were actually

seeds in the larger movement unfolding
now.

| We are watching the “newold”
replace the “old new.” Discarded
plastic becomes high art, wasted
textiles become couture, scrap
metal becomes sterling. Those who
cling to the old paradigm will feel its
disruption, and those who embrace
reinvention will help shape a more
resilient future.

In the end, fashion and jewelry are not
just about adornment. They are about
identity, promise, and responsibili-

ty. And if my sister’s clay-and-plastic
necklace tells me anything,
it’s this: What we
make today

is a state-

ment to the

generations

to come.




